
The Data Dividend Divide

Retail
organizations can 
realize data dividend 
improvements 
in several key
areas...

What’s the value of your data?  
New research from IDC, sponsored by Microsoft, shows how 
to drive greater returns and increased value from all your data.

Diverse
Data

Streams
New

Analytics
More

People
The

Right
Time

Greater
Data

Dividend

Problem:

Data-smart
solution:

Many diverse 
data streams, 
including 
fast-growing 
Internet of 
Things

Social data

Unstructured data
Sensors

Structured data
Executives
Managers
Analysts
Staff

Bring together 
multiple data 
sources

Problem:
Too few people 
benefiting from 
insight
Data-smart
solution:
Drive action by 
disseminating 
insights to more 
people in the 
organization

Potential 
global 
additional 
value of the 
data dividend 
in the retail 
market
projected net 
benefits over 
4 years

Key 
Opportunity 
Areas

Be
ne

fit
s o

pp
or

tu
ni

ty
in

 b
illi

on
s

$0

$170

$260

2013 2014 2015 2016 2017

Businesses using diverse data types and new analytics tools, 
delivering insights to more people, more quickly.
Businesses lagging in investment in new business analytics capabilities.

Offer the right product, in the 
right place, at the right time with 
predictive analytics.
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Data is currency, and forward-thinking retail companies are uniquely managing 
their data to produce a data dividend, giving them a competitive advantage.

Source: IDC Data Dividend Study and Survey, N=2,020, including >100 respondents at retail companies worldwide, April 2014
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Data-smart
solution:
Apply new 
analytics and 
technology to 
create insights

Tools too 
narrow and 
backward 
looking

Retail companies who 
take all four steps 
have the potential to 
realize a 60 percent 
greater return on their 
data assets.
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Invest in 
technology for 
instant access to 
freshest data
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It’s your data.  Put it to work.
See how at http://msft.it/datanews 
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Connect data, 
services and 

people to deliver 
new insights and 
advance business 

efficiencies.

Better informed 
sales associates are 
empowered to 
delight customers 
with minimal 
wasted motion.

Retail companies taking advantage of their data 
have the potential to raise an additional 
$94 Billion in revenue over companies that don’t. 

Provide insights to customer 
preferences with detailed 
product and service 
information,  allowing sales 
associates to stay ahead of 
the connected shopper, 
personalize the shopping 
experience and grow loyalty.
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