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THE VALUE OF DIFFERENTIATING WITH PRIVATE BRANDS
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PRIVATE BRAND UNIQUENESS 
drives higher loyalty than 

NATIONAL BRAND UNIQUENESS
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A Brand B&C Brands Private Brand All Others

“A” Brands = $1B+ or dominant #1 in a $1B category
“B & C” Brands = $500M+ or ranked #2-5 in $1B categories

All Others = smaller national brands, regional brands, niche brands
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more sales stem from
UNIQUE PRIVATE BRANDS than 

UNIQUE NATIONAL BRANDS
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