
General Nurture
Infusionsoft Funnel Strategy (Suspect to Prospect)



Campaign Performance

KPI Nurture Campaign Industry Average*

Open Rate 76% 20.8%

Click Rate
60% 2.7%

Unsubscribe Rate 0.01% 0.18%

*Industry averages based on the 2016 Email Marketing Metrics Benchmark Study: from IBM Marketing Cloud, available at http://www.silverpop.com/marketing-resources/white-
papers/all/2016/email-metrics-benchmark-study-2016/.] 



Technical Nurture Strategy

• Linear Track: Singular 
awareness entry-point offers 
that act as a “hook” of 
engagement

• Dynamic Tracks: Once 
“hooked,” this is themed content 
positioned along the buyer’s 
journey in increasing fashion 
through email and landing page 
CTAs
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Messaging Alignment to Buyer’s Journey

Lead 
Stage Awareness Consideration Decision

Message Why Buy?
Pain Points, 
Challenges, Make $ 
or Save Time

Why Buy Now?
Urgency, Milestones, 
Expiring Offer, Year End 
Goals

Why Buy Infusionsoft?
Differentiation, 
Understand Pain, Intro 
Product, Success Story

Offer Type eBooks, 
Infographics, Blogs, 
SBMT Report, 
Video, Knowledge 
Center, Growth 
Planner

Webinars, eCourse, 
Automation Experience, 
ROI Calculator, 
Scorecard, Assessment, 
Consult

Live Demo, Success 
Stories, Comparison 
Datasheet, Partner 
Content, Consultation, 
BOFU Offer, Day in the 
Life



Email Examples (Full Copy Set Also Enclosed with Application)



Lead Nurture Example Assets


