PUT VIDE®

FRONT& CENTER FOR
DEMAND GENERATION

Many B2B marketers are turning
to short-form, visual content to
reach potential buyers, and

video fits that bill perfectly.
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Nearly two thirds
42% (63%) of B2B

marketers rate

videos as effective,
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Nearly half (42%) of
B2B marketers share
video

DOWNLOAD THE WHITE PAPER
http://dg-r.co/1xeGCkq
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